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THE UPLAND | NEW BRAND PERSONALITY

BRAND

Attributes

PRIMARY

Mid-mod Boho

Free-spirited people with eclectic,

forward-thinking styles.

Airy

Open spaces, expansive views,
spacious floor plans, and a bright
mindset toward life.

Active

Mountains and trails readily
available. Easy commute to LA.
Culture and activities nearby.

KEY

Verde

Greenery and plants of the
property. Flora of our overlook.
Mount Baldy and nature a
quick drive away. A view
toward a greener tomorrow.
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THE UPLAND | MORE THAN A LOGO

PRIMARY
MK 1252980 oK 61468110 oMK 78656922 43100
RGB 2141350 RG8 T1sNaT8 RG8 747874 RGB 242240227
# D6E700 = 73724E # 4AE4A s F2FOE3
pus 7564C Pms 7297C M g8 C PMs WHITE
SECONDARY

Mk 825430 cuvk 51498915 MK 60538940 cmv 2927470 Mk 482200 v 64120 MK 12918700
ReB 237187148 RG8 12871059 Re8 g677.41 RGB 121156141 o8 125179232 RGB 235233220 RSB 215213200
» E38894 # BOGE3E # 564029 s 9l @ EBEODC # D7DSCE
pms a73C M 7574C PMs 7560 C Pms 450C s 5635C oMs 7451C PMS WHITE pms 7534C

FONTS Tlplord

108 TiTLe Here
SAMPLE NAME
HERE IT IS

emailoddress@uplandapts com
Lorem ipsum dolor sit amet, consectetuer adipisc-

ing elit, sed diam nonummy aliquam erat volutpat.

Nsequat, vel illum dolore eu feugiat nulla facilisis CTTOTS

at vero eros et accumsan et iusto odio dignissim. 4

Qui blandit pracsent luptatum zzril delenit?

BEST VIEW
DETAILS aad EXPANSIVE SPACES. IN THE INLAND
EMPIRE

BASE OF MOUNT BALDY ﬁ THE PEAK OF LIVING



THE UPLAND | BRANDING IN ACTION

Signage

Marketing Collateral

Digital

UPLAND

theuplandapts
The Upland

A\

UPLAND

@BD Liked by livenorthcoast and 20 others
theuplandapts v Y Y Y W in Luxury Living.

A community built by people that care... mol
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THE LARK | NEW BRAND PERSONALITY

KEY

Light

Encouraging growth, health,
and happiness

Bright, spacious, airy, and clean
property and design

Spirits are lightened and lifted,
floating and flying with a sense
of freedom

Minimalism for a zen existence

BRAND

Attributes

PRIMARY

Garden That Nurtures All

Recipes are made richer through diverse
ingredients; varying walks of life create a
rich community

Space for ___
Open yet intimate—accomodations that
help residents thrive

Soar/Fly/Float

A simple home life allows you to glide
along with less resistance. Care-free,
easy-going, smooth-sailing

Lagom
The ethos of “just right” seen through
ammenities, location, price, and vibe
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THE LARK | MORE THAN A LOGO

PRIMARY
cMYK 2424710 cMYK 3420350 MYk 384210012 cMYK 55426719 CMYK 10.40.46.0 cMYK 4831462
RGB 200181104 RGB 173183166 RGB 15312836 RGB 11111488 RGB 225163134 RGB 139153138
# CaBsee # ADB7AG # 998024 # 6F7258 # ElA386 # 83998A
SECONDARY
cMYK 1815240 YK 129140 cMYK 6470
i RGB 209204190 RGB 222220212 RGB 237237232
ey # DicCBE # DEDCDA # EDEDES

relax in
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I ASTINAME
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LoREM I1PSUM
Lorem ipsum dolor sit amet, consectetuer adipiscing clit, sed diam nonummy nibh 000.000.0000

cuismod tincid name@thelarkspur.com
Lorem ipsum dolor sit amet, consectetuer adipiscing clit, sed diam nonummy nibh
cuismod tincid. Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincid

-

N THE GARDEN IS A GARDEN LIFE. IT IS
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THE LARK | BRANDING IN ACTION

Signage

Resident Gifts
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PRIMARY

Pan-Living

Prefix. Pan-, a prefix from the Greek rav,
pan, meaning “all”, “of everything”, or
“involving all members” of a group.

The starting point, the genesis,
the place where the stars align.

It’s the all-encompassing
thought around where you
live, play, work, and enjoy the
beauty of life.

REVE | BRAND PERSONALITY

BRAND

Attributes

SECONDARY

Juxtaposition
Through contrast, interesting things
are brought to light

Global Citizen

World traveler who recognizes
the importance of being socially
conciousness

Foundational/Elemental
A clean palette for the brand thrive
and grow

Draw

Residents are beckoned into our
world through elements of intrigue
and hand-crafted delight
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REVE | BRAND IDENTITY
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REVE | MORE THAN A LOGO

DIREAMS
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PRIMARY

cMYK 2250 cMYK 979.0
Qo J0se 8162 RGB 247245239 RGB 229228224
RGB 47.45.47 s FIrser

# 2F202F

SECONDARY

CMYK 341290 CMYK 1318.820

CMYK 73.44.96.42

e RGB 166198.216 RGB 22619779
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cMYK 881101 CMYK 33688525
RGB 2228438 RGB 142.84.51
# DES426 # 8E5433




REVE | BRANDING IN ACTION

Marketing Collateral Resident Gifts

Digital
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